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•Digital'Marketing'– Big'Picture
•Search'Engine'Marketing
•PPC#vs#SEO
•Google#&#Bing
•eMail'Marketing
•Social'Media
•Organic#vs#paid#posts
•Q&A
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Presentation'Overview
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Digital'Media'has'Changed'How'People'
Connect'throughout'the'World
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US#Mobile#phone#users:#95%
US#Internet#users:#90%

US#Social#Media#users:#90%
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Is$your$
business$
actively$

working$to$
plug$into$

this$
activity?
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The$Digital$Media$Migration$– US$Ad$Spend



Google&&&Facebook&Dominate



Businesses'must'
begin'to'migrate'
ad'spend'toward'
digital'channels'
to'reach'where'
your'customers'

spend'
6'½+'hours'of'
their'time'every'

day.'

Average'Time'Spent'Per'Day'with'Major'
Media'by'US'Adults'= 2019



Daily&time&spent&reading&newspapers&per&capita&in&the&US&from&2010&: 2018

The&Digital&Media&Migration



Digital'Marketing:'A'Portfolio'Approach

Financial'Portfolio

Domestic)Stocks International)Stocks Bonds Commodities Cash

Domestic'
Stocks

Intl'
Stocks

Bonds

Commodities

Cash



Traditional*Retail*or*Service*
Provider*Ad*Spend*Portfolio*

Digital*Marketing*Ad*Portfolio

Goal:*Create*a*Comprehensive*Digital*Marketing*Portfolio



Goal:&Crawl,&Walk&then&Run&with&Digital&Marketing

Digital&Marketing
Beginning&Portfolio&for&

Retail&&&Services

SEO Social)Media Paid)Search eMail

SEO

Social&
Media

Paid&
Search

eMail

Digital&Marketing
Beginning&Portfolio&for&B2B

SEO Paid)Search Social)Media eMail

SEOSocial&Media

Paid&
Search

eMail



Channel'Overview





Two$Types$of$Search$Marketing

PPC:$Pay8Per8Click
(Paid$Search$Marketing$

a.k.a$SEM)

SEO:$Search$Engine$
Optimization

(Free$clicks$– making$your$
website$easy$to$find)

Focus$on$SEO$first,$then$test$the$waters$
with$paid$search$listings



Keyword(Search(Ads((Pay1Per1Click)
(Average(of($.85(1 $1.35/click)

Geo1targeted(local(search(
(free…..for(now)

Organic(search((SEO)
Free

Anatomy(of(a(SERP((Search(Engine(Results(Page)



Anatomy(of(a(Local(SERP

Keyword(Search(Ads((Paid)
(Average(of($.20(A $.50/click)

GeoAtargeted(local(search(
(free…..for(now)

Organic(search((SEO)
Free

First(local(business(organic(
listing



Anatomy(of(a(Local(Mobile(SERP

Think&“Mobile'
First”&in&

everything&you&
do&with&digital&
marketing



Search'Engine'Optimization
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•The$first$five$organic$search$results$get$68%$of$the$
clicks
•Google$received$over$2.3$trillion$searches$in$2019
•Google’s$search$algorithm$uses$200$factors$to$rank$
websites
•52%$of$Google$searches$contain$3$or$more$words
•70%$of$marketers$see$SEO$as$more$important$than$
PPC
•93%$of$all$online$experiences$begin$with$a$search
•50%$of$searches$will$be$voice$search$by$2021

SEO$Fun$Facts



Improving*your*“organic”*search*results*
can*change*your*business



Source:(Blue(Corona(2019(Study

SEO$Goal:$Rank$in$the$Top$3$Organic$Search$
Positions$for$your$Most$Important$Keywords

Over$60%$of$Search$Queries$are$on$a$Mobile$Device



Search'trends'can'change'drastically'
based'on'current'events



•Review&the&content&on&your&webpage
•Does&it&contain&popular&keywords&that&relate&to&Google&
search&queries&about&your&business?
•Free&SEO&tools:&https://moz.com/freeEseoEtools

•Work&with&your&web&developer
• Are&there&Google&Analytics&tags&on&your&website&pages?&
• Update&your&content&with&relevant&copy&that&contains&popular&
keywords&for&your&business&(new&text,&updated&images&&&videos)
• Ensure&every&page&on&your&site&has&a&H1&tag&(e.g.&page&name)&
that&relates&to&that&page&

•SEO&everything!&(webpage,&images,&videos)
•Contact&a&digital&marketing&specialist

How$Do$I$Get$Started$with$SEO?

https://moz.com/free-seo-tools


Pay$Per$Click$Marketing



27Source:(Statistica(– January(2020

US#Search#Engine#Market#Share#0 2020

Bing:(Every(Alexa(
search(is(a(Bing(

Search



•Hypothesize,,test,and,measure
•Sign,up,for,Google,Ads
•$150,matching,credit,for,new,accounts
•Free,online,video,tutorials,
•Google,can,suggest,keywords,that,relate,to,your,
business

•Contact,a,digital,marketing,specialist
•Budget,a,small,amount,to,get,started
•$5/day,over,the,first,two,weeks
•Easy,tracking,of,your,results,at,any,time

How$Do$I$Get$Started$with$SEM?
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eMail Goals: Create awareness and drive traffic to your business, 
weekly specials, digital coupons, event information and more.

Ad Hoc Emails Weekly Ad Email Digital Deals Email

An#eMail#Program#Keeps#Your#Customers#Loyal#&#Informed



eMail&Marketing:&Lifecyle&Approach

Event&eMails



eMail&Marketing:&Contact&Us&Page&



• If#you#don’t#have#an#eMail#list,#start#one….now!
•Check#out#Constant#Contact#or#MailChimp
•Both#have#free#options#for#starting#up#an#eMail#program

•Grow#your#list
• “Contact#Us”#page#on#your#website
• Capture#eMail#through#customer#communications#(optFin)
• Social#Media#promotions
• Require#eMail#address#(and#phone##)#for#all#online#orders#
• This#is#no#longer#a#barrier

•Contact#a#digital#marketing#specialist
•Develop#a#welcome#eMail#for#new#signups
•Develop#a#calendar#of#eMail#sends#throughout#the#year

How$Do$I$Get$Started$with$eMail?



Social'Media



Two$Types$of$Social$Media$Marketing

Paid$Posts
(a.k.a.$Sponsored$Posts$or$

boosted$posts)

Organic$Posts
(Limited$distribution$unless$

the$content$is$highly@
engaging)

Focus$on$the$content$of$your$posts$and$be$
strategic$about$when/how$you$boost$

distribution$via$paid$posts
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Source:(Hanapan(Marketing(2019(Report



73%$of$shoppers$want$to$
hear$about$discounts$and$
promotions

Source:((Interac
tive(Marketing(

Social$Media$– Use$it!



77%#of#social#media#users#
expect#businesses#to#
connect#with#them#online

Source:((Interac
tive(Marketing(

Social#Media9 Use#it!



A"Case"Study:
• Current"number"of"Facebook"followers:"330
• An#average#“organic”#post#will#only#reach#30#– 50#of#your#followers
• Facebook#monitors#the#first#60#seconds#of#every#post.#They#look#for:

• Likes,#comments#and#shares#(e.g.#”engagement”)
• If#engagement#isn’t#there,#the#Facebook#algorithms#dramaticallyJlimit#
distribution#on#your#organic#post.#
• If#you#want#to#reach#more#people,#you#need#to#pay#for#it
• Facebook#can#reach#a#highlyJtargeted#audience#with#tremendous#efficiency#
where#consumers#spend#hours#each#day:
• $25"will"drive"hundreds"of"targeted"impressions
• $50"can"drive"thousands"of"targeted"impressions
• Target"people"by"age,"gender,"income,"interests,"who"they"follow"online"and"
much"more
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Social"Media"is"a"“PayGforGPlay”"Game

There"are"1.5"million"active Facebook"users"in"Iowa"
(50%"of"the"population)



• $0#Spend
• 5,573#People#Reached
• 21#Link#Clicks
• 7#Post#Reactions
• 3#Shares
• 2#Comments
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Organic#Post Paid#Post

• $3,750#Spend
• 216,096#People#Reached
• 790#Link#Clicks
• 319#Conversions#
• $29.5K#Revenue#(8X#return)
• 278#Post#Reactions
• 39#Shares
• 61#Comments

Case#Study:#Organic#vs#Paid#Post#(125K#Followers)



Social media has become a pay-to-play channel 
More budget = more reach = more results

Paid Facebook posts garner 510% more impressions, reach 362% more people, and drive 
187% higher engagement than organic posts. 

Social advertising even improves organic results – paid posts have a 30% higher organic reach.

source:Cub Facebook Data, Nov 2018 through March 2018

Organic(vs(Paid(Posts



Partner'With'Other'Businesses



•If#you#haven’t#claimed#your#Facebook#business#
page,#claim#it….#now!#Instagram#too!
•Contact#a#digital#marketing#specialist#– they#can#
manage#your#program#or#get#you#up#and#running.
•Grow#your#followers
•Gift#card#giveaways#(new#followers#and#eMail#
subscribers!)
•Don’t#just#post#content#about#your#new#sale
• Engage#your#customers
• Invite#them#to#share#photos,#videos,#comments
• Surveys#drive#great#engagement
• Try#Facebook#live.#The#more#you#try,#the#better#you’ll#get!

•Develop#a#calendar#for#social#posts

How$Do$I$Get$Started$with$Social$Media?



Any$Questions?
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